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Professor Dr. Dr. h.c. Christian
Homburg New President of the
Mannheim Business School gGmbH

Professor Dr. Armin Heinzl (left) and Professor Dr. Dr. h.c. mult. Otto H. Jacobs (right) hand over the management of the
MBS to Professor Dr. Dr. h.c. Christian Homburg (center). 

The 45 year old professor follows Professor
Dr. Dr. h.c. mult. Otto H. Jacobs and Professor
Dr. Armin Heinzl as the organizational head.

A change at the top of the Mannheim Business
School gGmbH: Professor Dr. Dr. h.c. Christian
Homburg has taken over as the president of the
umbrella organisation for management education
at the University of Mannheim. In this function,
he follows the previous double allocation with
Professor Dr. Dr. h.c. mult. Otto H. Jacobs, who
is leaving for reasons of age after reaching
emeritus status in the spring of 2006 and
Professor Dr. Armin Heinzl, who will continue
to hold the position of academic director. The
Mannheim Business School is one of the leading
providers of business education in Germany and
Europe.

The 45 year old Homburg, holder of a chair for
marketing and director of the Institute for
Market-Oriented Management (IMU) at the
University of Mannheim, is considered to be the
ideal occupant for the direction of the institution.
After all, from 2001 to 2004, as academic director
he was responsible for the successful market
introduction of the first MBA program in Mann-
heim, “The European MBA”.

The one year full time program, thanks to which
Mannheim is listed as by far the best German
provider at place nine in the current European
business school ranking of the Handelsblatt
magazine karriere, is in addition to the “ESSEC
& MANNHEIM Executive MBA” the core product
of the Mannheim Business School. In the first
year, for the “European MBA” more than 230
applications were received from all parts of the
world for 15 places which were available at that
time.

“Professor Homburg is a highly respected perso-
nality for science and practice both nationally
as well as internationally. And he has an excellent
market recognition," emphasizes Professor Dr.
Hans-Wolfgang Arndt, rector of the University
of Mannheim. Homburg himself optimistically
faces the new tasks: “Thanks to the excellent
work of my predecessors, the Mannheim Business
School has bright perspectives. Our main goal
for the near future is the development of the
existing and the expansion of new attractive
program offerings. And of course, we want to
continue to improve our international position.”
As one of the core factors for the previous and
future success of the Mannheim Business School,
he sees the close personnel and organisational
coupling with the faculty for business admini-
stration of the University of Mannheim: "We
have a potential which is unique for Germany."

Homburg himself is considered to be a renowned
researcher. In November 2005, the Handelsblatt
nominated him with a great advantage to the
best German professor in the field of business
administration. His scientific works have been
awarded in all 15 high-ranking awards in the
USA. Among others, four times he has received
the "Overall Best Paper Award" at meetings of
the American Marketing Association (AMA), the
most important academic association in the
field of marketing in the world. From the Danish
Copenhagen Business School, in March 2006
he was granted an honorary doctor. His textbook
“Marketing Management” was, shortly after its
publishing in the spring of 2003, listed at place
one in the ranking list of the most important
business books of the Financial Times Deutsch-
land. Before his academic career, Homburg was
director for marketing, controlling and strategic
planning at an international company.

EDITORIAL

Ladies and gentlemen,

Companies must con-
stantly change to be 
able to exist in a selec-
tive competitive envi-
ronment. But the fact
that universities must 
now also act under the-
se conditions is relative-
ly new in Germany. 
However, against the 
backdrop of ever-
decreasing public fun-
ding, the international

comparison of degree courses through the Bologna
process and the growing importance of postgra-
duate studies and lifelong learning, it has also
become a necessity for us to scrutinise and adapt
our structures.

The management of the University of Mannheim
did this some years ago and introduced a brave
but necessary step with its policy of profile sharpe-
ning. This means that in the future, the “strengths
will be strengthened” at the University of Mannheim
and we will focus on the fields of business admi-
nistration, economics and social sciences. Obviously,
such a process of organizational change is not
taking place without discussions and resistance.
We, the Business School of the University of Mann-
heim, have always reinforced the statement that,
with regard to the securing of quality and the
internationally visible abilities of the departments,
there is no alternative to the concept of profile
sharpening which is followed by the rectorate. We
will continue to consequently represent this point
of view.

Just how fruitful it can be combining forces on
actual strengths is shown by a recent success: as
part of the excellence initiative of the Federal
Government and the German states, an business
administration, economics and social sciences
project by our university has succeeded in making
it into the final selection process for the excellence
cluster funded with 6.5 million euros each year.
The overall coordinator of Mannheim’s application
was Professor Dr. Dr. h.c. Christian Homburg, a
member of our faculty. And I am pleased to inform
you that we have also managed to obtain him as
the president of the Mannheim Business School.
I am sure that his competence and focus will enable
him to build on the outstanding work carried out
by Professor Dr. Dr. h.c. mult. Otto H. Jacobs and
Professor Dr. Armin Heinzl and continue to suc-
cessfully advance the development of the Mannheim
Business School into one of the top international
providers.

Yours sincerely,

Professor Dr. Hans H. Bauer

Dean of the Business School of the University
of Mannheim
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MBA NEWS

ESSEC & MANNHEIM Modular Executive MBA
with Optimized Structure
The Mannheim Business School has optimized the
structure of its program ESSEC & MANNHEIM
Modular Executive MBA. “We have received valuable
suggestions from our current and former students
as well as from the companies represented in our
board of trustees, which we have now implemented.
This means the program is now more attractive
for future participants and their employers,” explains
Professor Dr. Dr. h.c. Christian Homburg, president
of the Mannheim Business School.  

The fundamental changes concern the temporal
organisation of the programme. The overall duration
has been reduced from 20 to 18 months. The start
of the course is now not until the middle of
October rather than the start of September. In
addition, the number of course modules in Mann-
heim and Paris has been reduced from five to four.
They are now longer instead: The students used
to meet on average in a six-week cycle for five
days from Tuesday to Saturday. The presence
phases now last a complete week and begin on
a Wednesday. “The participants do not have to
sacrifice so many weekends now and also have
the opportunity to spend two days of the weeks
in question at their workplace,” emphasizes Pro-
fessor Dr. Jens Wüstemann, Academic Director of
the ESSEC & MANNHEIM Modular Executive MBA.

Daily “office time” has also been introduced. During
this time, the students have the chance to complete
important professional matters. “Many are involved
in projects or have management responsibilities
meaning daily contact with the office is of great
significance for them,” says Wüstemann.

The changes will already come into effect for the
next intake of the programme, who will start their
course in October 2007. The application phase
began in January.
http://www.essec-mannheim.com

Upcoming Events
In spring 2007, the Mannheim Business School will
be represented at the following fairs on the World
MBA Tour (registration at http://www.topmba.com):

• 7th July 2007 New Delhi

• 19th July 2007 Shanghai

The next information sessions at the Mannheim
Business School (registration required) take place
on the following days, starting at 11 am:

• 31st March 2007

• 28th April 2007

Contact:

Mannheim Business School gGmbH

Postal address:
Schloss
D-68131 Mannheim
Germany

Telephone: +49 621 181 12 81
Fax: +49 621 181 12 78

Email: info@mba.uni-mannheim.de

Internet: //www.mannheim-business-school.com

Four New Full Scholarships for Outstanding Mannheim MBA Students

Successful ‘Class Charity Project’ of the First Weekend MBA Class

Mannheim Business School is offering one out-
standing scholar from each of Asia, Latin America,
East Europe and Germany the course fees for
the ‘European MBA’. New renowned partner
universities in Asia and North America.

With four new full scholarships and a range of part
scholarships effective immediately, the Mannheim
Business School is assisting excellent participants
of its twelve-month full-time program ‘The European
MBA’. One scholar from each of Asia, Latin America,
Eastern Europe and Germany will have the fees of
21,800 Euros waived completely for the sixth class
of the management course, which starts in September
2007. A total of 100,000 Euro is available.

“With this measure, which has been made possible
for us through the support of a series of partner
companies, we can accept highly qualified applicants
who would not normally be able to finance such
a program,” explains Professor Dr. Dr. h.c. Christian
Homburg, president of the Mannheim Business
School. Homburg is convinced that “this is leading
to a further increase in the quality of our program
and offers scholarship students a unique career
opportunity.” Since 2005, one student each year
has been supported with a full scholarship and a

range of other European MBA participants have
been given part funding by BASF. “We have very
positive experiences with this BASF scholarships,”
says Homburg.

But it isn’t just the new scholarship program which
is making the ‘European MBA’ more attractive:
Effective immediately, the chance exists for outstan-
ding students to complete one of their two three-
month foreign stays at a renowned business school
outside Europe. They can choose between the
Queen’s School of Business in the Canadian city of
Kingston, Thunderbird - Global School of Manage-
ment in Glendale (Arizona/USA), the CEIBS (China
Europe International Business School), the Indian
Institute of Technology in Chennai (IITM) and the
Indian Institute of Management in Bangalore (IIMB).
They complement the circle of European partner
universities, which has included the French ESSEC
and the British Warwick Business School since the
start of the course, the Danish Copenhagen Business
School since 2005 and the EADA in Barcelona since
last year. “According to major rankings, the new
partners are among the top providers of MBA
programs in the world," says Homburg.

http://www.europeanmba.de

With several activities at the ‘Harder13 Cup’ in
the Mannheim SAP Arena, MBA students of the
Mannheim Business School supported the German
Leukaemia Research Foundation (Deutsche Leuk-
ämie-Forschungs-Hilfe), and children suffering
from cancer. Donations totalling 10,000 Euros
were gathered.

It was his biggest appearance and the kind of
honour that’s normally only bestowed on the players
of 1. FC Kaiserslautern in victory: hand in hand
with former German national football player Mario
Basler and in a brand new shirt, signed by the entire
Kaiserslautern squad, 8 year old Nils from the village
of Gommersheim in the Palatinate area of Germany,
stood in front of the main stand and got a rousing
cheer. For this young football fan, who’s suffering
from cancer, and who will also be able to watch his
idols play in both a training session and a match,
this was an unforgettable moment and the fulfilment
of a long-cherished dream.

It was all made possible in the scope of an unusual
project by 19 MBA students from the first class of
the ESSEC & MANNHEIM Weekend Executive MBA
program at the Mannheim Business School. In the
scope of the ‘Harder13 Cup’ indoor football com-
petition in the Mannheim SAP Arena, they got
involved in several activities with a single goal:
providing moral and financial support to the Deutsche
Leukämie-Forschungs-Hilfe (DLFH) (German Leu-

kaemia Research Foundation) and children who are
suffering from cancer.

The ‘top-managers of the future’ from Mannheim
collected 10,000 Euros at the event. As well as the
donations from companies and businesses, many
of the 12,500 spectators at the sold-out SAP Arena
also made a contribution to the good cause. The
money is to directly benefit children suffering from
cancer. With the DLFH ‘wish box’, just like 8 year
old Nils, yet more young patients from the Mannheim
Children’s Cancer Ward should see one of their
heart’s desires fulfilled. The range of gifts stretches
from a journey in a balloon to a Barbie doll.

The so-called ‘Class Project’ is a key component of
the Mannheim MBA course. Yet if they are normally
grappling with problems that relate to the business
world, the first course of the Weekend MBA, which
started in March 2006, focused on a charity project.
“The ‘Harder13 Cup’ provided us with the ideal
framework,” explains participant Dr. Stephan Fischer.
And so, over the last few months, the MBA students,
who are on average able to draw on more than ten
years of professional experience, and work (among
other areas) as product managers, development
engineers and laboratory managers, come from
seven different countries and are completing their
studies over a 14 day cycle on weekends whilst
continuing to work, have marketed VIP box packages,
touchline advertisements and admission tickets,
have organized a raffle and the collection of dona-
tions on the day of the tournament, as well as
securing the support of businesses. In addition, two
VIP boxes were reserved for children suffering from
cancer and their families. “The project was a brand
new experience for all of us, since 19 colleagues
had firstly to learn how to locate a problem and
then to solve it without any central management.
The fact that this also served a good cause was the
icing on the cake at the end of a really exciting
time,” added Dr. Fischer.

http://www.essec-manheim.com

The participants of the ESSEC & MANNHEIM Weekend
Executive MBA collected 10,000 Euros for children suffering
from cancer.
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PRIZES & PLAUDITS

Herbert Prechel Celebrates 90th Birthday
“Don’t take yourself too seriously” – is his motto
for life. But countless Manheim students, graduates
and academics have benefited from his financial
support. On 26th January 2007, Senator Herbert
Prechel, a committed patron of the University of
Mannheim and particularly its Business School,
celebrated his 90th birthday.

The Prechel Foundation,
which he started in 1987,
dedicates itself to inter-
national business studies.
It supports the global
exchange of researchers,
awards travel subsidies
to international confe-
rences and to foreign
academics as well as the
year’s best graduates in
the following courses:

Business Administration, Business Administration
with an Intercultural Qualification, Management
Information Systems and Business Education. In
addition, the Prechel Foundation is the main shareh-
older of the Mannheim Business School GmbH, the
organisational umbrella for management education
at the University of Mannheim.

Herbert Prechel was born in 1917 in Schmilau in
the province of Posen. He studied banking at Berlin
and completed his Diplom-Kaufmann degree (Master)
during the war years. He initially worked as the
accounting management in a paper factory before
becoming self-employed in 1950 and opening an
import wholesale business for paper, pharmaceuticals
and plastics in Schwetzingen near Mannheim.

“His generous support of our school came about
after he observed its development over time, held
it in high estimation and wanted to support it in
the long-term,” says Professor Dr. Dres. h.c. mult.
Peter Eichhorn, who has been the chairperson of
the Prechel Foundation since 2002. From its foun-
dation until then Professor Dr. Gösta B. Ihde was
the manager until he received emeritus status.
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Effort and Commitment Pay Off

Research with German Nobel Prize Winner

A “highlight” for all participants: The Sino-German Summer
School in Chengdu with Nobel Prize Winner Selten.  

For the first time, Mercer Management Consulting
awards prizes for the best ‘Vordiploms’ in Business
Administration at the University of Mannheim.

Nina Norrenbrock is a HR boss’ idea of the perfect
student: After completing the Abitur (German
university-entrance diploma) and an apprenticeship
in a bank, she is studying business administration
at the University of Mannheim, completed the

‘Vordiplom’ (equivalent with a bachelor degree)
with outstanding grades and spent one term studying
at the BI Norwegian School of Management in

Oslo. She is taking part in an in-house trainee
program at the Bremer Landesbank. She also worked
as a tutor at university, is a member of the student
consulting initiative Integra e.V. and is socially
committed. A profile which even convinced the
management at Mercer Management Consulting:
the 25-year old won first place during the awarding
of ‘Vordiplom’ prizes to the University of Mannheim.
Along with her, nine more of the approximately
600 students, who have completed their ‘Vordiplom’
at the Business School in the last two semesters,
were also honoured as part of a ceremonious award
ceremony in Mannheim’s castle.

“With this initiative, we want to show that above-
average commitment pays off very early on in a
course,” emphasises Dr. Lutz Jäde, partner at Mercer
Management Consulting, who presented the prizes
together with Professor Dr. Hans H. Bauer, Dean of
the business school of the University of Mannheim.
“In doing so, we are consequently following the
model of our new recruiting campaign “Mercer
wants more!” – meaning top graduates, who can
demonstrate foreign and practical experience and
are socially committed,” emphasizes Michael Sindram,
who, as a consultant at Mercer, is responsible for
the cooperation with the University of Mannheim.

The ten prize winners can look forward to a whole
range of benefits: along with a bundle of books,
they will all receive individual career coaching by
experienced Mercer consultants. In addition, Mercer
will support them throughout their entire course,
for example, in their research for their dissertations
and coursework or by inviting them to workshops
and further education events. The “top three”, which
includes Kai Dänzer and Philipp Paul together with
Nina Norrenbrock, also received valuable shopping
vouchers.

Two research assistants at the University of
Mannheim received scholarships for the Sino-
German Summer School in the Chinese town
of Chengdu. Subject: Intercultural negotiations
in management.

“To meet the only German Nobel prize winner
in the field of economics was a highlight in its
own right” – agreed Andreas Becker and Lasse
Schulze. Professor Dr. Dr. h.c. mult. Reinhard
Selten (University of Bonn) invited the two
academics from the department of international
management (Professor Dr. Manfred Perlitz) to
the Sino-German Summer School 2006 in the

Chinese town of Chengdu. As part of the nine-
day event, 15 German and 15 Chinese PhD
students dealt with the topic of intercultural

negotiations in management in workshops, lectures
and experiments.

The project is financed by the Sino-German Center
for Research Promotion in Peking, which is jointly
sponsored by the German Research Foundation
(DFG) and the National Natural Science Foundation
of China. The aim is to encourage talented acade-
mics from both countries, who deal with intercul-
tural subjects in the field of management in their
research projects. Both of Mannheim’s researchers
agreed that this aim was fulfilled, “The summer
school was an excellent opportunity to expand
our own research horizons both in method and
content, to develop new ideas and make interesting
new links with Chinese and German colleagues,”
Becker summed the event up.

“The simulation of intercultural negotiations in
the experiments shows why there are often problems
between German and Chinese negotiation partners
in practice and where the causes lie,” summarised
Schulze about the central findings of the event.
German negotiation partners tend to underestimate
the Chinese ability to express themselves.
“Negotiation logic is completely different,” says
Schulze. “While Germans want to get to the point
as quickly as possible, the Chinese place more
significance on getting to know their counterpart
and leave themselves lots of time to achieve a
conclusion beneficial to them.”

http://perlitz.bwl.uni-mannheim.de

Nina Norrenbrock was the best undergraduate student at the
Business School in 2006.



Scientists from the university hospital at
Mannheim and from the University of Mann-
heim are working on a flexible and patient-
focussed use of operating rooms.

Operations in hospitals are both sensitive and
highly complex procedures and demand efficient
management. In Baden-Württemberg’s interdi-
sciplinary research project “Operationssaal 2010”,
Mannheim’s university hospital and the University
of Mannheim are closely examining the processes

in German operating rooms in more detail. The
aim is to improve the structural and procedural
organisation in hospitals with the focal point

being the operating department. On the basis
of an extensive empirical study, they have de-
veloped a concept to make it possible to allocate
operating rooms more flexibly and with more
focus on the patients and to optimize the
efficiency of the premises and their equipment.

“As part of a survey about operations manage-
ment at the German Anaesthetics Congress
(DAK), we determined that the fundamental
problems in the operating department are not
covered by existing procedures and methods,”
say project managers Professor Dr. Dr. Hans-
Joachim Bender (clinic for anaesthesiology and
operational intensive care at Mannheim hospital),
Professor Dr. Essameddin Badreddin (chair for
automation at the University of Mannheim) and
Professor Dr. Armin Heinzl (chair for business
administration and information systems I at the
University of Mannheim). “The most urgent
problems, which arise through fluctuating tre-
atment times, emergencies, extensive preparation
and aftercare of patients and overbooking of
operating plans, have only been insufficiently
remedied through operations management,”
says the Mannheim scientific team.

Therefore, as part of simulation experiments,
important control points were identified. “These
make it possible for the operations management
to better react to unforeseen changes therefore
reducing the identified weaknesses,” explain
Bender, Badreddin and Heinzl. In addition,
design variations were defined for standardized
operating rooms and regulating concepts, which
work from a fixed allocation of operating rooms
to certain departments in the hospital. “This
should more intensively focus the equipment
and allocation of operating rooms on the requi-
rements of the patients,” says the research team.
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High International Award for Study on
Customer Prioritisation
The global leading academic organization for
marketing has awarded a research paper by
Professor Dr. Dr. h.c. Christian Homburg and his
research assistants Mathias Droll and Dirk Totzek
with the “Overall Best Paper Award”. The prize
was presented to the Mannheim marketing
experts as part of the winter conference of the
American Marketing Association (AMA) in San
Diego for the study “Should Firms Prioritize
Their Customers?”, in which they investigated
the success factors and implementation aspects
of prioritising customers. It was the fourth
“Overall Best Paper Award” from the AMA for
Homburg within ten years. The honoured empi-
rical study concluded that customer prioritisation
has a positive effect on the turnover of compa-
nies, as efficacy and efficiency of customer
relations management can be improved in this
way.
http://www.lehrstuhl-homburg.de

“Genial einfach investieren” – Mannheim
Financial Experts Give Private Investors Advice
How do the financial markets actually work?
And which investment strategy is correct? Re-
nowned financial expert Professor Dr. Martin
Weber, chair for business administration, finance
and especially banking management, and his
team offer private investors the necessary advice
in their book “Genial einfach investieren” (German
only). On the basis of the latest financial research
findings, the authors come up with some sur-
prising findings. For example, the fact that no-
one can predict the stock prices and returns of
individual shares and that as a private investor,
you must not expect the market to hold its own
on a continuing basis. “Our aim was to compile
an understandable but scientific based guide-
book, which presents financial knowledge in
such a way that it makes it easy to make rational
and successful investment decisions and which
promotes the general financial education,”
emphasises Weber.
http://www.genial-einfach-investieren.de

Educational Return as Central Target Value
for University Management
The educational return is made up of the per-
centage gain in income, which a person achieves
through additional educational measures. This
will become a central target and regulating value
in the future for German universities. “The
methods used to date to calculate this return
are insufficient for the requirements of a modern
target value as they do not take significant
effects on society into account,” explains Dr.
Katharina Spraul from the chair of business
administration, public & nonprofit management.
Therefore, in her doctoral thesis, she developed
a model which incorporates both the non-
monetary income and consumer value and allows
for both the effects on personality and the
earning potentials. In an extensive empirical
study, the extended private educational return
is confirmed to be a motive for choosing a study
program and as a determinant for the quality
of the university. “A model has been developed,
which displays opportunities for strategic posi-
tioning for state and private universities,” says
Spraul.
http://eichhorn.bwl.uni-mannheim.de

‘Operating Room 2010’: Mannheim’s Research Team Analyzes
and Optimizes Procedures

PUBLICATIONS

‘Excellence Initiative’: The University of Mannheim in the Final
Round
Suggestion of interdisciplinary excellence
cluster for decisions of individual, organisations
and companies persuades the expert commis-
sion.

The University of Mannheim is in the final selection
of the so-called cluster of excellence as part of
the excellence initiative of the Federal Government
and the German states. The university entered
with a business administration, economics and
social science project. If they win the competition,
they will receive sponsorship of up to 6.5 million
euros for the next five years. In the first round
of the excellence initiative last year, one of
Mannheim’s projects was approved with a gra-
duate school.

Rector Professor Dr. Hans-Wolfgang Arndt sees
the decision of the international expert commis-
sion of the German Research Foundation (DFG)
and the German Science Council as an “enormous
opportunity for the whole university”. “After the
graduate school, we will once more be doing
everything we can to receive a research cluster
as part of the excellence initiative. This would
further raise our international visibility as a
research university,” says Arndt.

With its decision, the German Research Found-
ation has called upon the University of Mannheim

to create a full application for their outlined
excellence cluster. This means the university has
jumped the first hurdle in the selection process.
123 suggestions for excellence clusters were
submitted, 40 of which made it through the
initial selection procedure. It is expected that
about 20 projects will receive sponsorship. The
decision about which will be announced by the
DFG in October 2007.

The Mannheim excellence cluster is intended to
deal with decisions by individuals, organisations
and companies. The aim is to expand the theo-
retical foundations of the coherences between
divisions and the circumstances, under which
they are made and to use it on a multitude of
concrete problems from the operative, economic
and political environment. These include decisions
on financial markets, by consumers or by political
officials.

The excellence cluster is expected to include
researcher from the University of Mannheim and
related research institutes. External cooperation
partners will be companies, associations and
public institutions. The overall coordinator of the
Mannheim application was Professor Dr. Dr. h.c.
Christian Homburg, holder of a chair for marketing
at the University of Mannheim and, since recently,
the president of the Mannheim Business School.

Optimized thanks to the Mannheim research team: the
complicated organisation in operating rooms.


