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Future ‘Managers Made in
Mannheim’ are Optimally Prepared

Achievement is rewarded: the best Business School graduates of the class of 2006/2007 received the Prechel Foundation
awards from Dean Professor Dr. Hans H. Bauer (2nd from right) and Professor Dr. Ulrich Schreiber (right).

Business School graduates seen off with
brilliant ceremony. EM.TV board member
Rainer Hüther holds ceremonial address.

The Mannheim Castle ‘Schneckenhof’ is known
far beyond regional borders as a place of exu-
berant celebration. After all, in the spring and
summer months it is the weekly showplace of
Mannheim student parties. But once a year the
setting is more festive: then the Business School
honors its graduates of the preceding twelve
months with a celebration.

That for the first time over 1,000 guests came
to the ceremony this year is the best proof of
the concept’s success. “The organization of the
graduation ceremony is linked with a tremendous
effort for our faculty. But it is an important
event with which we pay tribute to the achieve-
ments of our graduates”, emphasized Professor
Dr. Hans H. Bauer, Dean of the Business School.
“After all, they are an important element of our
image and our success.” The ranking results of
the preceding months and the fact that the
University of Mannheim was allocated financial
support totaling 1.2 million euros annually for
a graduate school – and is also in the final
selection of the even higher supported ‘excellence
clusters’ – within the framework of the excellence
initiative sponsored by the federal government
and the states demonstrated how good this image
is in the public eye.

As far as Bauer is concerned, the key to building
further on this position nationally and also in
international competition is teamwork. “We will

only achieve these objectives if everybody joins
forces to mutually support and promote one
another”, says Bauer. Each group can provide
their contribution: professors and employees as
well as current students, alumni, partner firms,
foundations or the realm of politics, through
creation of more adequate framework conditions.

This year the ceremonial address featured a top
manager, Rainer Hüther, who earned his Business
Administration degree at the University of Mann-
heim twenty years ago, and whose career path
meanwhile led him to the executive board of
the media firm EM.TV with responsibility for
the sport division. From 2003 to 2007 he was
also CEO of the DSF sports channel, which also
belongs to EM.TV. Under his tutelage EM.TV
acquired the European merchandising rights to
the 2006 Football World Cup in Germany and
thus the most important worldwide merchandi-
sing rights. The 44 year-old gave a likewise
exciting as well as entertaining insight in the
media industry — “a market that is awakening
with new business and revenue models”, as
Hüther summarized. Television per Internet and
mobile telephone are amongst the challenges
facing his enterprise. In conclusion, he gave the
future “managers made in Mannheim” three
valuable tips to take with them on their career
path: “Be sincere, take risks and learn to say no.”

>> You will find a list of all of this year’s 
foundation prizewinners and photos from 
the 2007 graduation ceremony in the Inter-
net at http://www.bwl.uni-mannheim.de.

EDITORIAL

Ladies and Gentlemen,

After assumption of a
new office, politicians
are usually granted a
settling-in period of 
100 days. I did not al-
low myself this ‘period
of grace’ when I took
over the role as Presi-
dent of the Mannheim
Business School gGmbH
more than half a year
ago. The international
market for manage-

ment education is too dynamic for this. Ne-
vertheless, it is time to take stock in between.

The main objective was and is the growth of
our institution. With the previous numbers of
students we are too small to be internationally
perceived. Yet we are on a good path in this
connection: the group of participants in the
second class of the ‘ESSEC & MANNHEIM Week-
end Executive MBA’ which started in March is
with 27 students about 50 percent larger than
in 2006. Even now we can say that we will
substantially increase the number of participants
in our full-time program ‘The European MBA’
in comparison with the previous year. The re-
cruitment of the ‘ESSEC & MANNHEIM Modular
Executive MBA’ starting in October is also
proceeding quite promisingly.

Such successes are not without good reason.
They are the result of an optimization of the
marketing and sales sector as well as a profes-
sionalization of the overall organization. We will
continue to consistently expedite these processes,
because we have further important milestones
ahead of us: the buildup of new program formats,
the extension of our ‘adjunct faculty’ comprised
of renowned scholars and professionals or the
intensification of our alumni work.

I have always emphasized that the Mannheim
Business School has outstanding developmental
perspectives. Of that I am convinced more than
ever before. Because in contrast to our compe-
titors we have an advantage that has increased
over a long period and cannot be copied: the
Business Faculty of the University of Mannheim,
with which we have a perfect exchange relati-
onship. With its personnel and organizational
support it provides an important contribution
towards our success. On the other hand, the
Mannheim Business School will be a decisive
factor in the international profiling of faculty
and university.

Yours sincerely,

Prof. Dr. Dr. h.c. Christian Homburg
President of the Mannheim Business School gGmbH
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New Website is Online
More user-friendly, substantial and emotional.

The Mannheim Business School has completely
revised its website. “More clearly arranged, user-
friendly, substantial and emotional”, said President
Professor Dr. Dr. h.c. Christian Homburg whilst
describing the essential improvements. “The Internet
is a pivotal information medium. Our new site now
lives up to the international top standard.”

The Internet appearance not only provides a com-
prehensive overview of structure and success factors,
but also introduces the programs and lecturers as
well as cooperative possibilities for companies.
Various target groups also obtain tailored information.

www.mannheim-business-school.com
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Many Great Desires Already Fulfilled
10,000 euros was the impressive donation result
of the ‘Class Charity Project’ from the first class
of the ESSEC & MANNHEIM Weekend Executive
MBA. The 19 participants solicited support for
the ‘German Leukemia Research Fund’ (DLFH)
within the framework of the indoor soccer tour-
nament ‘Harder 13 Cup’ in the SAP arena (we
reported in the edition 1/2007). Eva Geiger from
the DLFH has now documented meaningfully
this money has been invested: A succession of
cancer-ridden children have already fulfilled a
long-cherished desire within the scope of
‘Wunschbox’ (‘Wish Box’). The range of wishes
in this connection extends from Gameboys and
game consoles to bicycles and even includes a
visit to the musical “Starlight Express” in Bochum
and the “Tripsdrill” adventure park. Many other
gifts such as a flight in a hot-air balloon or a
visit to Disneyland in Paris will follow. “We know
from experience that the ‘Wunschbox’ is most
strongly utilized in the fall and before Christmas.
Now we have a financial reserve for this purpose”,
reports Eva Geiger.
http://www.essec-mannheim.com

New Partner School in the ‘Silicon Valley of
India’
The Indian Institute of Management Bangalore
(IIMB) is the new partner school in the Mannheim
Business School network. Starting in September
2007, students will have the opportunity to spend
one of their two three-month foreign stays at the
internationally highly regarded institution (which
was founded in 1973) within the framework of the
one-year, full-time program ‘Mannheim Professional
European MBA’. Thanks to the settlement of large
branch establishments of many international
companies as well as a series of important Indian
firms from the fields of information technology,
aerospace industry as well as biotechnology,
Bangalore is considered as the ‘Silicon Valley of
India’. The IIMB is the ninth partner institution in
which one of the two foreign posts can be completed
within the scope of the “European MBA”.
http://www.europeanmba.de

Current Dates
The next information sessions at the Mannheim
Business School will be held at 11 a.m. on July
28th, respectively. Registration is required.

At the ‘Schlossfest’ (‘Castle Festival’) on the
occasion of the 100-year anniversary of the University
of Mannheim on July 6th, 2007 the Mannheim
Business School is inviting guests to enjoy cocktails
and interesting conversations at the ‘MBS Lounge’
in the Fuchs-Petrolub Festival Hall.

Contact:

Mannheim Business School gGmbH

Postal address:
Schloss
D-68131 Mannheim
Germany

Telephone: +49 621 181 12 81
Fax: +49 621 181 12 78

Email: info@mba.uni-mannheim.de
Internet: //www.mannheim-business-school.com

Alumni Network Established
Attractive offers for former students.

“Make being a ‘Mannheimer’ a lifelong experience!”
The Mannheim Business School introduced the
establishment of its alumni network under this
motto. “Graduates are the best ambassadors of a
business school. With this network we have created
the possibility to remain in close contact with our
alumni”, explained Professor Dr. Dr. h.c. Christian

Homburg, President of
the Mannheim Business
School. He is certain that
“both sides will profit
from this”.

For instance, the mem-
bers have the possibility
to participate in the
Mannheim Business

School’s soft-skill courses at a substantially reduced
price or to take advantage of individual career
coaching. In addition, they receive access to the
online platform “iConn”, the Mannheim Business
School’s central information and communication
forum. Numerous other services, such as the free
access to the Mannheim University library and a
lifelong e-mail address, complete the range of
benefits.

www.mannheim-business-school.com/alumni.html

A Genuine Adventure
Second modular EMBA class seen off.

“When we met for the first time we were on the
verge of a genuine adventure”, said Karl Hoffmann,
course spokesperson of the second class of the
ESSEC & MANNHEIM Modular Executive MBA, as
he reminisced about the start of the program.
Twenty months later, the journey – which led the
21 participants not only to Mannheim and Paris,

but also to Beijing, Singapore, Brussels, Budapest
and Madrid – now came to an end with a ceremony
in the Heidelberg Castle.

Hoffman’s upshot is extremely positive: “The resi-
dencies abroad, the variety of nationalities in our
group and the team work were particularly enriching.”
Dr. Herbert Müller, CEO of the German Ernst &
Young AG, underscored how important these expe-
riences can be for the future career path in his
ceremonial address regarding the success factors of
leading companies in the state of Baden-
Wuerttemberg: His upshot: “It is a mix of many
influence variables, such as the innovation and the
selection of the right legal form, which constitute
the success. But teamwork – including the executive
board level – is decisive.”

Vista Included
New auditorium with three group workrooms.

The new S 321 auditorium at the University of
Mannheim offers a spacious main room ideally
equipped for MBA courses, three separate group
workrooms and a unique vista of the neighboring
Palatinate region. The new premises in the south
tower of the baroque castle have been renovated
and furnished with the most modern technology

thanks to the support of the Mannheim Business
School gGmbH.

In the future, the university and the Mannheim
Business School will jointly utilize the newly created
rooms. How necessary the constructional expansion
was can be read from the numbers of the first users:
the second class of the ESSEC & MANNHEIM
Weekend Executive MBA is with 27 participants
from seven nations 50 percent larger than 2006.
And the students from the full-time program ‘The
European MBA’ – who have been completing the
second half of their studies in Mannheim since the
end of March – are already intensively utilizing the
new rooms.

They successfully mastered the “adventure MBA”: the second
class of the ESSEC & MANNHEIM Modular Executive MBA.

New auditorium, new course: the students of the ESSEC &
MANNHEIM Weekend MBA in the renovated rooms.
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PRIZES & PLAUDITSFocus Ranking: Mannheim is the Top German Address in the
Realm of Business Administration

The news magazine rates performances in research
and teaching.

“First place — and not only with “Focus” magazine:
other rankings are also in agreement. Whoever in
Germany wants to study outstanding business
administration has to go to Mannheim.” This is
how the online publication ‘Focus Campus’ formu-
lated their opinion of the university raking list that
was published only a few days beforehand. This
makes the Mannheim Business School – as already
in 2005 – the clear national leader. The Mannheim
economists also capture first place in their discipline.

The Focus ranking is regarded as one of the most
comprehensive German ‘best of catalogs’ for uni-

versities. The quality of research and teaching is
evaluated. Indicators such as the reputation amongst
professors, the rate of doctoral conferrals and the
number of citations are taken into consideration
in connection with research. The assessments from
professors and human resource managers as well
as the support relation flow into the appraisal of
teaching.

A glance at the interdisciplinary overall rating is
also pleasing from the University of Mannheim’s
viewpoint. Just like two years ago, it is ranked
amongst the ten best universities in Germany, and
even advanced from eighth place to sixth place.
Mannheim is the smallest university in this leading
group.

Pioneer and Networker
Professor Dr. Dr. h.c. mult. Peter Eichhorn officially
seen off.

“Happiness is when one
is standing there where
he belongs.” With this
quote from Theodor
Fontane Professor Dr.
Hans H. Bauer, Dean of
the Business School, wel-
comed about 400 guests
to the farewell lecture
from Professor Dr. Dr.

h.c. mult. Peter Eichhorn, holder of the Chair of
Business Administration, Public & Nonprofit Mana-
gement. And no other sentence can better charac-
terize his persona and his work at and for the
University of Mannheim.

It was also a stroke of luck that Eichhorn came to
Mannheim with his fifth call: his scholarly activity
and his involvement have impressively characterized
the face of the university over the course of 25
years. The list of publications with 66 individual
publications which identify him as author or editor,
over 180 contributions to compilations and nearly
100 articles in journals is only the most obvious
proof of this. Eichhorn was a dedicated pioneer of
his special field and a very prestigious “networker”.
For instance, in the “German scientific community”
he is regarded as the founder of the term ‘public
management’, which is devoted to the economic
fulfillment of public tasks in various types of
organizations. He is an esteemed partner as a lecturer
at world-renowned universities as well as a host
and promoter of foreign scholars, and also in matters
of practical dialog. As a result, in 2006 Eichhorn
was also the ideal choice as president of the alumni
association ‘AbsolventUM’ — and in this function
as “networker” he will also remain with the university
in the future.

http://eichhorn.bwl.uni-mannheim.de

Mentor and Epicure
Ceremony honoring the 60th birthday of Professor
Dr. Hans H. Bauer.

The honor of being de-
dicated a lovingly arran-
ged academic celebrati-
on and at the same time
two festschrifts for one’s
60th birthday is only ra-
rely given to a university
teacher. Professor Dr. Hans
H. Bauer is amongst the-
se exceptions. And on

June 4th, 2007 current and former academic
students, colleagues, friends and family honored
not only an extremely productive scientist, but also
a highly esteemed mentor and friend.

The fact that the native of Franconia – who came
to Mannheim in the 1970’s as a colleague of
Professor Dr. Dr. h.c. Erwin Dichtl, earned his
doctorate and also obtained his habilitation at the
‘castle university’, and returned to Mannheim in
1993 as a full professor and chair holder from the
WHU in Vallendar, and since 2006 has also served
as the Dean of the Business School – can also be
a self-assertive negotiating partner is corroborated
by President Professor Dr. Hans-Wolfgang Arndt:
“You represent the interests of your faculty in a very
kind, but always persuasive way.” In a humorous
manner replete with anecdotes, many other com-
panions paid tribute to Bauer’s work, which he –
as Professor Dr. Dr. h.c. Christian Homburg empha-
sized in his eulogy – understands as combining
performance orientation, hedonism and openness
vis-à-vis other standpoints with each other. According
to his research assistants, who presented him an
unofficial festschrift with this title, the ‘Bauer
Principle’ stands for demanding discussions, but
also stands for support and an office door that is
always open.

http://bauer.bwl.uni-mannheim.de

Professor Dr. Peter Milling, holder of the Chair
of Business Administration and Industry (Industrial
Seminar) as well as Director of the Institute of
Physical and Chemical Technology, was awarded
an honorary doctorate by the Brandenburg Tech-
nical University in Cottbus. The university paid
tribute with this distinction to Milling’s accom-
plishments in the research fields of technology
& innovation management, business dynamics,
production strategies and production management.

Professor Dr. Daniel Veit, holder of the Found-
ation Chair of Business Administration and Ma-
nagement Information Systems (e-Business and
e-Government), is the new Director for Interna-
tional Affairs at the Business School. He follows
Professor Dr. Martin Schader, who had been
engaged in this function since 2004.

Professor Dr. Christian Hofmann has accepted
the offer of the University of Mannheim, and as
the successor of Professor Dr. Hans-Jörg Hoitsch
he will assume the Chair of Business Administration
and Controlling/Management Accounting in the
2007/2008 fall/winter semester. Up to now, the
38 year-old scientist has researched and taught
at the Eberhard Karls University in Tübingen.

Professor Dr. Michael Woywode from the Rhi-
neland-Westphalian Technical University (RWTH)
in Aachen has accepted the offer of the University
of Mannheim for the newly installed Chair of
SME and Entrepreneurship. The chairmanship of
the Institute of SME Research (ifm) is also linked
with this. The 39 year-old Woywode had already
earned his doctorate and obtained habilitation
at the University of Mannheim, and was holder
of a Chair of International Management in Aachen
since 2004.

Professor Dr. Helmut Haussmann, Federal
Minister for Economic Affairs from 1988 to 1991
and since then Vice President of the consulting
firm Capgemini, was a guest of the Business
School for a lecture on Europe’s role and future
in a globalized world. The lecture was part of
the lecture series ‘Management in a globalized
world’, which has been jointly offered for five
years by Professor Dr. Manfred Perlitz, holder
of the Chair of Business Administration and
International Management, and Professor Dr.-
Ing. E.h. Hans-Olaf Henkel.
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Focus Business Administration Ranking
University       Research Score               Teaching Score               �Overall Score

Mannheim 57 80 71
Munich 43 71 60
Münster 36 74 58
Cologne 31 70 55
Witten-Herdecke 56 55 55
WHU - Vallendar 26 69 52



Two high-caliber conferences attract experts
from around the world.

The importance and change of information
technology assume an ever more important role
in corporate practice, and pose challenges for
research. This is why international conferences
are an indispensable opportunity to exchange
views as well as to introduce and discuss new
concepts. In recent weeks, two significant events
were held in the Rhine-Neckar metropolitan
region under the auspices of the Mannheim chairs
of Management Information Systems: the “3rd
International Conference on Outsourcing of
Information Services” (ICOIS) at Villa Bosch in
Heidelberg and the “8th International Conference
on Mobile Data Management” at the Mannheim
Castle.

The Chair of Business Administration and Mana-
gement Information Systems of Professor Dr.
Armin Heinzl was the host of the Heidelberg
conference on the topic of IT outsourcing — a
field that has experienced an enormous increase
of importance since the beginning of the 1990’s.
After all, over 60 billion euros per year (alone
eight billion in Germany) are turned over for the
outsourcing of IT services worldwide. Amongst
the most spectacular “deals” in this connection
was the transfer of the Deutsche Bank computing
center operations to IBM Germany. Scientific
questions from the view of management infor-
mation systems particularly dealt with the inter-
operational division of labor, the motives, the
implementation forms, the relations management
and the repercussions.

“For this year’s ICOIS we managed to gather 40
international top researchers and a dozen high-
caliber practitioners from the field of IT outsourc-
ing”, reported Heinzl. It was especially valuable
that “we were able to acquire the crucial players
of the international outsourcing market with
firms such as A.T. Kearney, BASF IT Services, e-
shelter, IBM and T-Systems”, said Heinzl.

The latest developments in mobile data manage-
ment were the focus of the “8th International
Conference on Mobile Management” that was
held for the first time in Germany. The University
of Mannheim with its “Mobile Business Research
Group” has been regarded for years as one of the
research strongholds in this field. “Such confe-
rences lay the foundations of future innovations
for a mobile society”, explained Professor Dr.
Christian Becker, Holder of the Chair of Manage-
ment Information Systems II and one of the
conference organizers.

In addition to Professor Becker, Professor Dr.
Martin Schader and Professor Dr. Armin Heinzl
from Management Information Systems and
Professor Dr.-Ing. Wolfgang Effelsberg from
Information Science played an important role in
the organization of the event, which featured
over 90 participants. The conference focused not
only on lectures, workshops and seminars, but
also featured an exhibition which provided a
tangible insight into the vision of a mobile and
networked world.

http://mdm2007.uni-mannheim.de
http://www.icois.de
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Asia Connect Executive Forum in Singapore
Organized by ESSEC & MANNHEIM Modular
Executive Students
The ESSEC & Mannheim Modular Executive MBA
class of 2008 organized a successful global business
forum during their ten day Asian residency in
Singapore on June 27th, 2007. As part of the
Executive MBA program each class creates and
carries out its own class project. It enables the entire
class to work together on a joint project and to
develop their own identity as a group. The result
is the “foot-print" of the class, an expression of its
own unique character. The participants are in charge
of all aspects of the conference including agenda
setting, selection of speakers, fundraising, com-
munication and marketing. This forges collective
cohesion and also fosters skill sharing and creativity.

This year the Asia Connect Executive Forum brought
together the Essec Asian campus (in Singapore)
business leaders, experts and government repre-
sentatives to discuss strategies on how to deal with
the rapidly changing global economy. In the presti-
gious setting of the Raffles Hotel, Chloe Cho,
Channel NewsAsia Presenter and Producer, moderated
the exchange between speakers and participants
on the topics of investment, marketing and research
& development. The Ambassador of the European
Union in Singapore, H.E. Holger Standertskjold,
touched on the role of political decision makers
and institutions in facilitating global trade and
investment. Representatives of European small and
medium sized companies shared their views on the
challenges in investing and producing in the Asian
market. And large corporations such as Alstom and
BASF evaluated the risks and opportunities in
discussing intellectual property and technology
transfer. The main sponsors of the event were JP
Morgan and Heraeus.
http://www.asiaconnect-2007.com

The CFO as a Business Navigator
Being better than the competitors, fulfilling customer
requirements at all times, grasping innovations as
success drivers — this is required by every company
in global competition. When translated from the
financial sector this means a service-oriented align-
ment of its processes towards the requirements of
the information recipients. The change from admi-
nistrative to a proactively creative function of the
finance department that requires an active arrange-
ment through the CFO (Chief Financial Officer) was
the focus of the 2nd CFO Symposium on the topic
“Finance Excellence – The CFO as Business Partner
and Business Navigator” at Mannheim Castle. The
speakers at the one-day event included, amongst
others, the CFOs Dirk Kaliebe (Heidelberger Druck-
maschinen AG), Dr. Jürgen M. Schneider (Bilfinger
Berger AG) and Hendrik Weiler (ABB AG, Central
Europe). The patron of the event was Professor Dr.
Dirk Simons, Holder of the Chair of Business Admi-
nistration and Accounting.
http://www.cfo-symposium.de

Future Topics of Information Technology DiscussedEVENTS

Consumer Trust is an Ever More Important Selection Criterion
Dr. Marcus M. Neumann was honored with the
Klaus O. Fleck Prize from the Rhine-Neckar Chamber
of Commerce and Industry for his dissertation on
the topic of consumer trust. The dissertation was
compiled under the auspices of the Chair of Busi-
ness Administration and Marketing II (Professor
Dr. Hans H. Bauer). Dr. Neumann explained the
topic and results of his research work in a recent
interview.

What exactly is consumer trust?
The term consumer trust describes the sum of
trusting characteristics which consumers ascribe
to a company or brand. It is principally linked with
future expectations and particularly originates
from the uncertainty which consumers feel in the
increasingly unclear world of consumption. Whoever
knows something for sure is not dependent on
trust.

Why is this trust so important to companies?
It is an important pre-selection criterion in the
purchase decision process. A considerable number
of new products as well as a constantly increasing
product complexity lead to the fact that consumers
are frequently no longer able to comprehensively
asses the price or the quality of a product or a
business service. If one thinks of numerous foodstuff
scandals such as rotten meat in Germany or BSE,
this even applies to daily consumption products.
This is why consumers consider only those com-
panies or brands, which enjoy a certain extent of
trust, as potential providers.

What are the results of your research work and
the implications for daily business?
Within the scope of my dissertation I have developed
a measuring instrument for consumer trust that
one can describe as Consumer Trust Inventory
(CTI). It defines honesty, competence, openness
and emotional bonding as four factors of trust
which possess sector-comprehensive validity. Several
thousand consumers of products and services from
DAX 30 firms were polled in order to distil this
data. First of all, the instrument helps the firms
to recognize the deficiencies and to accordingly
adapt their internal and external communication
on this basis. In principle, consumer trust can be
built up through communicative and performance-
specific measures as well as through every employee.
The assessment of these three spheres naturally
depends on the industry. But the objective should
always be a comprehensive customer appeal. This
necessitates close cooperation of marketing and
distribution.

Dr. Marcus M. Neumann

H.E. Holger Standertskjold, Ambassador of the European Union
to Singapore, was one of the conference speakers.


