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Mannheim Business School Scores
Well in Important Rankings

The MBA students in Mannheim have every reason to be delighted. In 2006, their Business School received a very high
international standard from two important rankings.

Mannheim Business School and French ESSEC
achieve a ranking of 31 in the Financial Times
for their shared Executive MBA program. Top
ten rankings in the categories of ‘career
progress’ and ‘aims achieved’.

The Mannheim Business School has been inclu-
ded in an international ranking for the first
time. In the list of the best Executive MBA
programs in the world published in the Financial
Times (FT), the ‘ESSEC & MANNHEIM Executive
MBA’ was awarded place 31, beating a large
number of institutions established for many
years on the international market from North
America, Europe, Asia and Australia. The program
that the Mannheim Business School is offering
together with the French business school ESSEC
for managers with five to fifteen years of pro-
fessional experience, did particularly well, espe-
cially in two categories: the program takes third
place in the area of the “career progress made
by former participants”, and comes in at number
ten in the area of course participant satisfaction,
which is measured through the attainment of
personal career goals.

The FT ranking is widely acknowledged as being
one of the most comprehensive top indexes for
MBA programs and Business Schools. Its key

appraisal factors are based on the career progress
of previous participants as well as the structure,
internationality and research achievements of
the business schools.

The positions confirm the good results of the
Mannheim Business School in the European
Business School rankings that appeared in karriere
magazine in July 2006. The publication issued
by the prestigious German Handelsblatt Publi-
shing Group listed Mannheim as the ninth best
in Europe which makes it the best institution
in Germany by a long way.

“These results are without doubt a milestone in
the development of our business school”, explains
Professor Dr. Dr. h.c. mult. Otto H Jacobs,
Managing Director of the Mannheim Business
School gGmbH. “Our declared strategic goal is
to belong to the top ten business schools in
Europe and to be in the world-wide top 40 by
the year 2010. With the results from the rankings
in karriere and the Financial Times, we have
already fulfilled both. However, we also know
that in a hard fought market, considerable effort
will be required to keep and build on our
position”, summarizes Professor Jacobs.

http://www.mannheim-business-school.com

TOPNEWS

“Early Starters” with Bright Perspectives:
First Bachelor Students Have Begun

They were the “early starters” among the German
students beginning their studies. As early as the
beginning of September, for 540 students in
the first semester in the fields of business ad-
ministration, management information systems
and business education at the University of
Mannheim a new stage in their lives began. And
it is a very special cohort. Because in Mannheim
not only the semester times have changed and
are adapted to the global standard. In the
subjects business administration and manage-
ment information systems the beginners are for
the first time not registered for a diploma degree
but rather for the bachelor's studies. Thus the
Business School of the University of Mannheim
is implementing the first step of the Bologna
process which requires German universities to
introduce the internationally established system
with bachelor and master programs.

The ‘freshmen’ should not only have a timely
advance compared to their fellow students at
other universities, but also in a few years when
the competition starts for the most coveted jobs
they should have an advantage. For this a course
of studies with a distinctive profile has been
created which prepares them for the challenges
of a professional life or a continuing master
program. "International, practical, theoretically
founded," that is what Professor Dr. Hans H.
Bauer, Dean of the Business School of the Uni-
versity of Mannheim, calls the central characteristics
of the new bachelor program. Thus a large part
of the Mannheim business students will spend
the fifth semester at a foreign partner university.
“The stay abroad is not obligatory, but we assume
that many students will take advantage of this
option,” explains Bauer. In addition, the Mannheim
business bachelor students, by means of manda-
tory foreign language courses and the extensive
module “international studies” will be made fit
for a career on the international business stage.
In addition they must take a course in rhetoric
and presentation techniques.

The curriculum of the future information ma-
nagers also includes a foreign language course.
For them there are in addition courses in change
and project management and in the fifth seme-
ster they have the opportunity to select in-depth
courses depending on their own strengths and
interests in management information systems
or practical computer sciences as well as econo-
mics or law.

The race to the new course of studies was great,
especially in business administration. More than
2,600 applications were made for 300 university
places. Even more impressive than the quantity
is however the quality of the applications received.
“More than 40 percent of the applicants have a
university entrance diploma grade which is better
than 2.0. The average grade of those who have
registered with us is even 1.5,” according to Bauer.
http://www.bwl.uni-mannheim.de
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First ‘Information Sessions’ in 2007
The personal impression cannot be replaced by
anything. For this reason, the Mannheim Business
School offers regular ‘information sessions’ to
people interested in the ESSEC & MANNHEIM
Executive MBA programs as well as HR managers
of companies. In the year 2007, the first infor-
mation session will be on Saturday, 27 January
2007, at Mannheim Business School. For all
‘information sessions’ registration in the internet
at the following address is required:
http://www.essec-mannheim.com

4th MBA Career Fair in April 2007 in Vallendar
The MBA Career Fair has long since established
itself as a contact forum between graduates of
the full time MBA program of the leading
business schools in the German speaking world
and selected companies. For both sides it is a
win-win situation. The participating companies
have the possibility of seeing the performance
profile of more than 150 future MBAs in the
scope of workshops and personal interview for
themselves and to establish valuable contacts
to ‘high potentials’. Even some MBA students
have met their future employers in the past three
years at the Career Fair. The fourth event of this
kind in which in addition to the Mannheim
Business School, the GISMA (Hanover), the HHL
(Leipzig), the WHU (Vallendar near Koblenz) as
well as for the first time the Swiss Business
School St. Gallen will participate, takes place
on 16 April 2007 in Vallendar. Further informa-
tion in the internet:
http://www.mba-career-fair.com

Application Deadline for the Second Weekend
Executive MBA Class
Up until the 15 January 2007, applications for
the second class of the ESSEC & MANNHEIM
Weekend Executive MBA will be accepted. This
program will start at the end of March 2007.
The 22 month program is directed towards
managers with five to fifteen years of career
experience. The courses generally take place
every two weeks on Friday and Saturday in
Mannheim. In addition, several four day stays
in other European countries is part of the
curriculum. Further information and the
application documents can be called up in the
internet at
http://www.essec-mannheim.com

Contact:

Mannheim Business School gGmbH

Postal address:
Schloss
D-68131 Mannheim
Germany

Telephone: +49 621 181 12 81
Fax: +49 621 181 12 78

Email: info@mba.uni-mannheim.de

Internet: //www.mannheim-business-school.com

Teams of the Mannheim Business School
clearly prevail on the Neckar in the duel of
the leading German business schools against
the team of WHU.

Cambridge against Oxford – since 1829 the ‘boat
race’ of the two traditional universities is an event
which fascinates all of Great Britain. Around
250,000 spectators gather together each year on
the circuit on the Thames in London, more than
eight million Brits watch live on TV. Admittedly,
the Mannheim Business School (MBS) and the
WHU – Otto Beisheim School of Management in
Vallendar could only dream of such a response
when they met for the first time for the ‘First
German MBA Rowing Race’ on the Neckar. But
the atmosphere was magnificent among the
participants as well as the fan groups. And this
was true on the Neckar like on the Thames: the
victory was merely a question of honor. Therefore
the Mannheim side noted without excessive
ambition but with joy that the boats of the hosts
clearly dominated both quadruple sculls races of
1000 meters.

Three participants in the one-year Mannheim
full time program "The European MBA" had the
idea for this event during the MBA Career Fair
in April of this year in Hanover. “We thought
about how we could do something together with
the students at other schools,” explained Dr.
Emmanuel Sissimatos, the coordinator of the
event. “We liked the idea of a race according to
the example of the British ‘boat race’ most,”
according to Sissimatos. The MBS students at
WHU were immediately enthusiastic about this
suggestion. The Mannheim rowing club Amicitia
and the Mannheim Business School also actively
supported the event.

The best proof for the success of the event: the
revenge in the summer of 2007 in Koblenz has
already been decided upon. And at least a glance
towards Great Britain shows that the Mannheim
students shouldn't rest on their laurels. Oxford
won the first ‘boat race’ but Cambridge still has
the most victories.

http://www.europeanmba.de

‘Mannheim vorn’: Success in the First German MBA Rowing Race

An old custom with rowing: The helmsman of the winning team goes for a swim. At the “MBA Rowing Race” this affected Jorge
Vega of the MBS team.

In the European MBA and in the ESSEC &
MANNHEIM Modular Executive MBA, new classes
have started their studies. Spanish EADA expands
the partner network.

“The corporate world needs you!" - With these
words Dr. Manfred Fuchs, vice president of the
supervisory board of Fuchs Petrolub AG, dismissed
the graduates of the fourth class of the "European
MBA“ at their graduation ceremony back into
their career lives. Concrete numbers also show
how much the Mannheim MBAs are in demand
on the job market: more than 70 percent of the
graduating participants had already signed a
job contract before finishing their studies, all
had a concrete job offer.

For the new students, these are bright perspec-
tives. With 23 young professionals from all parts
of the world, the fifth class of the tri-national

full time program is as large as it has never been
before. One reason for this is that in future there
is a fifth member of the network of the European
MBA partner universities with the EADA (Escuela
de Alta Dirección y Administración) in Barcelona.
“EADA is among the leading business schools
in Spain and we are happy that we now have
a strong partner in Southern Europe,” emphasized
Professor Dr. Armin Heinzl, Academic Director
of the Mannheim Business School and the
European MBA.

Also 28 new participants in the ESSEC & MANN-
HEIM Modular Executive MBA began their
studies a few weeks ago. The third class of the
management course of studies has an average
of 10 years of career experience and consists of
managers with differing career backgrounds
from France, Germany, Israel, Italy, Lebanon,
the Netherlands and the USA.

51 New MBA Participants in Two Programs
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Overview of Foundation Prizewinners
Performance is rewarded in the Business School
at the University of Mannheim. A total of 31
former graduates and doctoral students were
honored with foundation awards at the gradua-
tion ceremony. An overview of foundation
prizewinners:

Prechel Foundation Awards for the best graduates:
Diedrich Bremer (Business Administration), Katrin
Haas (Business Administration with an Intercul-
tural Qualification), Raphael Bick, Axel Sommer
(both Management Information Systems), Miriam
Weber (Business Education)

Prechel Foundation Award for outstanding
graduate dissertations:
Christine Hoffmann, Dennis Tobias Voeller

Ernst & Young Foundation Award:
Dr. Maibrit Frebel, Dr. Andreas Duhr, Dr. Martin
Ruf, Lars Christian Mahler

Marketing Foundation Award:
Dr. Andreas Fürst, Dr. Maik Hammerschmidt, Laura
Posler, Jana-Kristin Prigge, Marcus Schütze, Viviana
Steiner, David Toma, Dirk Totzek

Communication and Media Science Foundation
Award:
Marten Bökamp, Rüdiger Hein, Silke Hess

Barbara Hopf Foundation Award:
Wolfgang Adams, Christina Schöner, Miriam Weber

Karin Islinger Foundation Award:
Dr. Elisabeth Maria Leonhard, Karin Gerz, Lars
Leiner, Philipp Sandner

Bosch Marketing Award:
Judith Kaltschmitt

Wilhelm Müller Foundation Award for the
best academic performances in the European
MBA program:
Julia Heraeus, Regina Raschke
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The Mannheim Degree is a Seal of Quality

Graduation ceremony of the class of
2005/2006 of the Business School of the
University of Mannheim with around 900
guests. Speaker of honor: Dr. Bruno E. Sälzer,
CEO of Hugo Boss.

One of the most beautiful confirmations that
the months of preparations were worth it was
given to the organization team of the graduation
ceremony 2005/2006 of the Business School of
the University of Mannheim via e-mail from a
person who already completed his studies decades
ago. “Too bad that there wasn’t such an event
in my days,” was the conclusion of the father
of a graduate. And indeed the event, which as
in previous years consisted of a festive morning
event in the ‘Schneckenhof’ of Mannheim’s
baroque palace and a party in the evening in
the same location, set standards. Almost 300
Mannheim graduates in the fields of business
administration, business education and mana-
gement information systems who had acquired
their diploma in the past twelve months officially
celebrated the completion of their studies with
around 600 relatives and friends, members of
the faculty and a whole series of high ranking
guests of honor.

“If we speak about the good reputation of our
School in the national and international university
landscape, this is also to a great extent founded
in the quality of our graduates. In the past years,
they have all proven a great deal of diligence,
endurance and savvy and have successfully
mastered crisis situations,” complemented Pro-
fessor Dr. Hans H. Bauer, Dean of the Business
School, the recent graduates with great respect
for their performance. In his greeting, he sketched
out the challenges which the universities face
in the near future. But in spite of the Bologna
process and the combined new study degrees,
one thing is certain for him: “A degree from
Mannheim is and will remain a seal of quality."
Bauer is sure that in the future the career chances
are more than ever decided with the university
attended. “That has the consequence for us that

we must create courses of studies in an intensively
competitive environment which positively sets
us apart from the offerings of other universities,”
according to Bauer.

The ceremonial speech this year was given by
a personality whose relationship to the Mannheim
Business School is especially close. After all Dr.
Bruno Sälzer, CEO of Hugo Boss AG, not only
studied at Mannheim, but also obtained his
doctor’s degree here as a research associate.
Friendly, amusing and competent, in his speech
the top manager gave an overview of the phe-
nomenon of fashion and luxury. “The fashion
market is an international, dynamic, visual and
life style phenomena. Fashion is a spectacle, a
diverse, complex and fascinating topic,” sum-
marized Sälzer. For him, image and tradition
are an essential key to success for his company
which was founded in 1923 and is located in
Metzingen. “On the globally highly competitive
market for luxury goods, experience and credi-
bility are very important," according to Sälzer.

http://www.bwl.uni-mannheim.de

Professor of Finance with a High International Reputation

The Business School of the University of
Mannheim awards Professor Dr. Günter Franke
from the University of Constance the honorable
doctor title.

With just the fifth honorable doctor title in its
history, the Business School of the University of
Mannheim has honored a research personality
with the highest international reputation: Pro-
fessor Dr. Günter Franke, holder of a chair for
international finance at the University of Con-
stance, received the highest honor which a
university can award. “He is the prominent
German academic in the field of finance whose
research work has always been oriented on the
highest level towards the current problem fields
of the economy," explained Professor Dr. Martin
Weber, holder of a chair for business administra-
tion, especially banking and finance, in his
laudation.

More than 100 publications by Franke, many
of them in the best known journals around the
world, impressively highlight this statement.

Among the research emphasis of the professor
and the director of the Center of Finance and
Econometrics at the University of Constance are
capital market theory, risk management, inter-

national financial ma-
nagement and corpo-
rate governance. In the
scope of the DFG Re-
search Group 518 (Pri-
ce, liquidity and credit
risks: measurement and
distribution), Franke is

currently occupied for example
with the possible appli-
cations of credit deri-
vatives and credit risk
management and credit

risk quantification. The 61 year old scientist is
closely bound to the research at the University
of Mannheim through common projects, as-
sessment activities, memberships in scientific
committees as well as through a research pro-
fessorship at the Center for European Economic
Research (ZEW).

Professor Dr. Hans H. Bauer (right) could greet well-known
visitors to the graduation celebration 2005/2006: Dr. Bruno
E. Sälzer (left), CEO of Hugo Boss, as a speaker of honor and
the former CEO of the Bundesagentur für Arbeit (German
employment office), Florian Gerster (middle).

Professor Dr. Günter Franke



Professor Dr. Hans-Jörg Hoitsch given emeritus
status after more than 30 years of active work
as a professor. Farewell lecture on the topic
‘Controlling and music – rationality versus
emotionality’.

As a ‘border crosser’ between engineering and
business, as a researcher with a close connection
to practical work, as a passionate musician and
last but not least as a committed, demanding
as well as humorous professor – this is how
students, assistants and colleagues came to
know and appreciate Professor Dr. Hans-Jörg
Hoitsch in the past thirteen years at the University
of Mannheim. Therefore it's not much wonder
that the group of guests was large and diverse
when the holder of the chair for business admi-
nistration and industry, in particular operations
management and controlling, and director of
the Institute for Physical and Chemical Techno-
logy, retired. And that with a noteworthy program
organized by his employees at the castle in
Schwetzingen. The top-class 1st CFO Symposium
and an academic ceremony which was framed
musically by Hoitsch himself on the piano and
at the center of which was his farewell lecture
on the topic of ‘Controlling and music – ratio-
nality versus emotionality?’ formed honorable
completion of the work of the 65 year old
academic.

That the career path of Hoitsch, who was born
in Styria (Austria), would end as a professor at
a German university could not really be predicted
even after the studies of mechanical engineering
and business administration and then being
awarded a doctor's degree in Vienna. Because
first he worked as a controller and later as a
planning manager of an Austrian company for
five years. He taught and researched in Bremen,
Duisburg and Berlin before he accepted the job
offer of Mannheim in 1993.

"In his publications - merely in the past 15 years
he has published more than 50 studies - he
never dealt with blindly following management
modes. Nevertheless, he always kept an eye on
the reference to practice,” emphasized Professor
Dr. Hans H. Bauer, dean of the Business School
of the University of Mannheim. Word has caught
on about the high demands of the academic

teacher Hoitsch even at the top of the University
of Mannheim. “Students have confessed to me
that it was not easy to get a good grade with
him,” said Rector Professor Dr. Hans-Wolfgang
Arndt.

How highly esteemed Hoitsch was with his
assistants is proven by the fact that in addition
to the academic retirement ceremony and a
publication with more than 550 pages, a CFO
symposium which took place under his patronage
was his ‘retirement present’.

‘Finance transformation – development perspec-
tives for controlling’ was the topic of the one-
day conference where top-notch speakers from
academia and business, among them for example
Dr. Werner Brandt (member of the board of
directors of SAP AG) or Dr. Herbert Meyer (mem-
ber of the board of directors of Heidelberger
Druckmaschinen AG), highlighted the state and
development tendencies of controlling.

http://hoitsch.bwl.uni-mannheim.de
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Professor Dr. Dr. h.c. mult. Peter Eichhorn is
the new president of AbsolventUM e.V., the
alumni network of the University of Mannheim.

In this function, the
holder of a chair for
business administrati-
on, public & nonprofit
management, replaced
Professor Dr. Hans Raf-
fée, who was at the top
of the network since
its founding in 1995 to
which in the mean time
more than 4,500 for-
mer and current Mann-
heim students belong.

It operates more than 40 regional groups in
almost all parts of the world. Raffée, who was
awarded the honorable membership for his years
of commitment, will continue to actively support
the association as vice president. New in the
AbsolventUM board is the former Rhineland-
Palatine employment and social minister and
the CEO of the ‘Bundesagentur für Arbeit’ (German
employment office), Florian Gerster, who in the
mean time acts as a corporate and per-sonnel
consultant.
http://www.absolventum.de

Professor Dr. Dr. h.c.
Christian Homburg,
holder of a chair for mar-
keting and director of
the Institute for Market-
Oriented Management
(IMU) at the University
of Mannheim, and Dr.
Ove Jensen have recei-
ved the “Best Paper 
Award” in the category
“Marketing Strategy and
Marketing Manage-

ment” at the summer educator’s conference of
the American Marketing Association (AMA) in
Chicago. The AMA is considered to be the world’s
leading academic association in the area of
marketing. In the prize winning study, Homburg
and Jensen researched the crucial interface
between marketing and sales.
http://www.lehrstuhl-homburg.de

Professor Dr. Dr. h.c. August Marx is considered
to be one of the most important personalities
in the history of the University of Mannheim.
For his 100th birthday, the university honored
the merit of the academic with a celebration
and a memorial church service. Born in Mann-
heim, Marx established the first professorship
for human resource management at a German
language university in 1961 and worked exten-
sively for the development of the former business
college to become a university. In addition, Marx
who had also completed studies in Catholic
theology and worked as a priest and pastor, was
one of the first and few German scientists who
devoted himself to intensive economic ethical
questions in the post war period. Professor Dr.
Dres. h.c. Eduard Gaugler and Professor Dr.
Walter A. Oechsler, the two successors to Marx
as holders of the Mannheim human resource
management chair, were responsible for the
organization of the memorial event.
http://oechsler.bwl.uni-mannheim.de
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Deutsche Bank Research Group Started

Research group dedicates itself above all to
the area of private banking. Institute is directed
by Professor Dr. Dr h.c. Christian Homburg.

The Deutsche Bank and the University of Mann-
heim will in future work together even more
closely. For this the Institute for Market-Oriented
Management (IMU) at the University of Mannheim
has set up the ‘Deutsche Bank Marketing and
Sales Management Research Group’. The director
of the research group, which is primarily occupied
with questions from the area of private clients,
is Professor Dr. Dr. h.c. Christian Homburg.

“In future we will carry out research and practice
projects in the areas of marketing and sales
together with the Deutsche Bank," explains
Homburg. "Among other things we are dealing
with processing and analyzing in a structured
and systematic manner which approaches in other
branches have successfully been realized and are

applicable for banks. From this, scientifically
founded recommendations for the private banking
business should be processed.” In all three research
assistants (Jana-Kristin Prigge, Martin Artz,
Michael Müller) will oversee the projects of the
research group. The essential component of the
cooperation is also the integration of students
in the research work, for example through in-
ternships, gradual dissertations or workshops.

“The cooperation helps us to gain scientific
knowledge which will find direct application in
the strategic projects of the Deutsche Bank. At
the same time we are promoting the exchange
with students and graduates who have a potential
who will be more and more the decisive compe-
titive advantage of the future,” according to Jörg
Höhling, director of the area of private and
business clients at the Deutsche Bank in Frankfurt.

http://www.lehrstuhl-homburg.de

A committed, demanding and humorous faculty member:
Professor Dr. Hans-Jörg Hoitsch.


